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Purchased Media Plan & Added Value



Agenda

ÅPlan Overview

ÅProgram Enhancements

Å Cross-Platform Opportunities

Å Delivery



Media Strategy Overview

ÅObjectives
ï Uphold awareness levels among target prospects

ï Maximize reach/frequency during key seasons

ï Drive traffic to floridajuice.com

ÅGeography
ï National ïconfirmed via local/national cost benefit analysis

ÅSeasonality
ï Heaviest weight during key periods ïOND, JFM

ï Maintenance weight during JAS, AMJ


