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Media Strategy

ÅObjectives
ï Uphold awareness levels among target prospects

ï Maximize reach/frequency during key seasons

ï Drive traffic to floridajuice.com

ÅGeography
ï National ïconfirmed via local/national cost benefit analysis

ÅSeasonality
ï Concentrate weight during key periods ïOND, JFM



Budget/Target

ÅBudget
ï Television: $13,852,397

ï Online: $ 1,860,000

ï Total: $15,712,397

ÅTarget Audience
ï Adult ñModeratesò 35+

ï Slight female skew

ï Heavy/medium users of OJ



Media Strategies

ÅLead with Television
ï Most effective, cost efficient vehicle to reach target

Å CPM of approximately $5.00

ï News remains strong post-election

ï Cable strength continues as viewers migrate from broadcast

ÅSupport with Online
ï Strengthen key message awareness

ï Leverage consumer engagement

ï Increase ROI




